
NORTH DEVON COUNCIL 
 

COUNCIL: 20 NOVEMBER 2024 
 

RECOMMENDATIONS OF THE STRATEGY AND RESOURCES COMMITTEE 
HELD ON 4 NOVEMBER 2024  
 

Minute 73 (e): Approval and Release of S106 Public Open Space Funds – 
Burrington, Heasley Mill and Lovacott 
 
RESOLVED:  
 

(a) That £1,612.84 be allocated to Burrington Parish Council towards the cost in 
installing LED lighting at Burrington Village Green;  
(b) That £6,595.50 be allocated to Heasley Mill Village Hall towards the cost of 
upgrading windows to double-glazing;  
(c) That £3950.00 be allocated to Horwood, Lovacott and Newton Tracey Parish 
Council towards the cost of upgrading the access to Lovacott Playing Field;  
(d) That the Equality Assessment Outcomes, summarised at section 6 of the report, 
be noted; and  
 
RECOMMENDED:  
 

(e) That Council vary the capital programme by £12,158.34 and the funds be 
released subject to a funding agreement upon such terms and conditions as may be 
agreed by the Senior Solicitor and Monitoring Officer for external projects. 
 
Minute 75: Gambling Act Statement of Licensing Principles 
 
RECOMMENDED:  
 

(a) That council adopt a no-casino resolution; and  
(b) That the revised Gambling Statement of Licensing Principles, as seen at 
Appendix A of the report, be adopted. If adopted in line with 2.1.1 that Part B, 4.0 of 
the Gambling Statement of Licensing Principles be amended accordingly. 
 
Minute 79: NDC Corporate Strategies 
 
RECOMMENDED to Full Council:  
 

(a) That within the context of the financial parameters the Council is currently 
working within, the Commercialisation Strategy, as set out at Appendix A of the 
report, be adopted;  
(b) That the Asset Management Strategy, as set out at Appendix B of the report, be 
adopted; and  
(c) That a consultation is commenced on the draft Housing Strategy and those three 
emerging themes of: (1) Prevent Homelessness; (2) Provide New Housing Supply; 
and (3) Makes Homes Healthy; and that such consultation is carried out in Quarter 4 
of 2024/25, for a six-week period using Engagement HQ and social media. This 
consultation will be aimed at a wide range of stakeholders, as set out in section 4.27 
of the report, be adopted. 


